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Introduction

• Founded in 2013

• Is a social venture start-up 
established in Vancouver, British 
Colombia

• Received investment from Dragons 
Den (Group of investors) in 2016

• Description of the business:
“On-demand delivery of all your local 
goods! Brought to you by your 
neighbourhood friends, powered by 
Daily Delivery.”



Character

• Mission
• Convenience delivery service system to those who live, or work in and around 

the Vancouver area
• Deliver to people either lack personal transportation, or have little time

• Values
• Customer service oriented
• Technology and environmental driven



Offer
• B2C

• Customers can place orders for 
different local restaurants and 
convenience stores

• Intra-urban
• The service is offered only in 

Vancouver, British Columbia
• Downtown Vancouver

• Kitsilano | UBC

• East Vancouver

• North Vancouver 

• Orders can be placed from +30 
restaurants and stores.

• Operates from 9:00 am to 11:00 pm

• Restaurants/stores can request a 
delivery through the Daily Delivery 
Merchant App
• +150 merchants 



Stakeholders

• Senders: Private individuals

• Recipients: Online customers

• Couriers: “Delivery Specialist”

1. Non-professional couriers which 
requires
• Own car or scooter
• iPhone or Android Smartphone
• Driver's insurance and valid license
• Clean driving record

2. Professional couriers
• Provided with company’s electric 

vehicles
• Receive training in professional 

customer service



Creation 

• Customers request their orders from the web page: http://grabbit.ca/
• “Delivery Specialist” select the available orders from the Daily Delivery 

Driver app
• There is no online tracking of the orders, just estimated time of delivery 

http://grabbit.ca/


Revenue Model

• Minimum order price and fee 
varies from each 
restaurant/store
• Prices can vary in relation to the 

area of service.

• Payment can be done at the 
moment of delivery or upfront 
by credit card



Business Model

Creation
*Web page – app
*List of orders
*Payment

Character
*Mission: 
community 
oriented
*Values: Customer 
driven, technology, 
environment care

Offer
*B2C
*Intra-urban 

Couriers
*Non-professional 
couriers
*Professional 
couriers

Sender Recipients

*Private
individuals

Revenue Model

*Fixed price
vary in relation to the area of 
service and restaurant/store



Information of the 
restaurants/stores

Available 
restaurants/stores by area

Review of each merchant

Web Page - http://www.grabbit.ca/

http://www.grabbit.ca/


Menu of the 
restaurants

Information of the 
merchants 

Customized orders

Web Page - http://www.grabbit.ca/

http://www.grabbit.ca/

